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We are driven by a vision to create a disease-free, health-
empowered world. Our mission is to make science-backed, nature-
inspired, 100% plant-based wellness accessible to everyone.

As we work toward establishing 10,000 wellness stores worldwide,
we remain committed to helping people live longer, healthier, and
happier lives by combining ancient wisdom with modern science.

This vision is made possible by the dedication of our team, the trust
of our partners, and the support of our valued customers. Together,
we are building more than a business—we are building a healthier
future.

Join us in creating a lasting legacy of wellness for generations to
come.



Who Are We?

Gplife Wellness Pvt. Ltd., a subsidiary of Gplife Healthcare,
transforming global health by building a network of over 10,000
wellness stores Pan-India.

By combining traditional wisdom with modern science, we
provide world-class, plant-based supplements to empower
people to achieve holistic health, vitality, and longevity.

An Empowered and Disease Free World

10,000+ Gplife Wellness Distribution Centers
Creating Healthier Communities Across the World

Helping People Live Their “Greatest Possible Life”



Why Gplife Wellness
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Personalized, Comprehensive, Nationwide
Expert-Led Science Backed Reach, ) 2
Experience Portfolio " Local Care ).
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Part of a
Trusted,
Research-Driven
Group

Scientific Excellence
Holistic Well-being



Achievements and Awards

. UK House of Lords
Best Research in Botanical Industry
Why ¢ ——Clinical Trial @ WHO & CTRI
Gpllfe 40+ Wellness Products

° XPRIZE - Finalist
Qualified for Healthy Aging & Longevity

XPRIZE Healthspan

Healthy aging made possible

} XPRIZE hevoLuTio N
HEALTHSPAN

(101M $ Competition )

BACKED BY
ELON MUSK FOUNDATION

O FINALIST
¥ at XPRIZE Healthspan




Research & Scientific Excellence

What sets our product apart

B Y ©

Cleanlabel  Plant-Based Longevity Focus Cell Regeneration Clinically
Concept Validated

Scientific Credibility

20+ 25+ 250+

Years of Patents Research
Research

Articles

10+ 25+ 450+

Clinical Human Case Plant Molecules
Trials Studies Researched

Product Certifications




Range Of Our Products

¥ Lifestyle & Chronic Disease

o Diabetes Management * Prostate Care
» Prediabetes Management « Iron Care
* Weight Management e Thyroid Care
¢ Blood Pressure Management ¢ Joint & Muscle Care
e Heart Care ¢ Kidney Detox
e Brain Care e Lung Detox
» EyeCare
&2 Gut Health @© Vitamins & Minerals
e Gut Detox e \Vitamn C
o Liver Detox ¢ Omega-3
¢ Piles Care o Vitamin B12
» Digestive Support e Vitamin D3 + Calcium

e  Multimineral
e Hair Vitamins

€ Antioxidant & Immunity Personal Care

e Advanced Curcumin 95% i e Hair Skin & Nail
e Immunity Booster ¢ Pain Relief
+ Cough & Cold ¢ Sleep support

o Viral Defence

4 Power & Vitality d Men Health
« Advanced Shilajit plus » Men’s Health support
¢ Stamina X

Q@ Women Health ~&. Super Greens &
« Female Health Support Yeast Protein
e Vaginal Care e Super greens
« Menopause Care + Real Cocoa

e Tender Coconut
* Real Mango



Why Doctors Recommend Science
Backed Plant-Based Supplements

Corrects Nutritional Deficiencies Before
1 Disease Progression

Many chronic conditions are linked to long-term nutritional deficiencies.
Standardized plant-based supplements can help restore essential
nutrients, supporting health before deficiencies contribute to disease.

2 Supports Multiple Body Systems Naturally

Plant-derived bioactive compounds work across multiple physiological
pathways, support immunity, metabolic health, inflammation balance,
cardiovascular wellness, and healthy aging through a comprehensive
approach.

3 Complements Modern Healthcare

Science-backed plant-based supplements can be used alongside
evidence-based medical care to support recovery, improve nutritional
status, and promote long-term wellness under appropriate clinical
guidance.

4 Backed by Research, Standardization & Quality

Doctors place greater confidence in supplements that emphasize
standardized active ingredients, quality-controlled manufacturing,
clinical research, and measurable health outcomes, providing greater
consistency andreliability.

5 Promotes Preventive Healthcare & Early Intervention

Healthcare is increasingly shifting from treating disease to preventing it.
Plant-based nutritional support enables early intervention by addressing
health risks and supporting overall wellness before chronic disease
develops.



The Industry

India's fast-growing wellness and supplements industry is projected to expand

USD 150B+ fromover UsD 150 billion today to exceed USD 250 billion by 2032-33, driven by a
10-12% CAGR.

U S D 57B + The dietary supplements segment alone is growing at 13.1% CAGR and is expected
toreach 57 billion dollars by 2030.

INCREASING Rising diseases, growing health awareness, and higher disposable incomes are
DEMAND driving strong demand for wellness products and supplements.
15-24 YEARS 25-44 YEARS
Sports nutrition & Fitness, protein, immunity,
protein supplements lifestyle & preventive health
45-59 YEARS Children
Diabetes, heart & joint Paediatric vitamins &
health, calcium, vitamins doctor -prescribed nutrition
ONLY of India’s population currently uses wellness supplements the

26_29% majority of the market remains untapped, a tremendous
opportunity for growth.

4
GLOBAL MARKET

USD 180-220B (2024) — USD 320 - 330B(2030)

| Growing at 8-9% annually
N




Why Partner with
Gplife Wellness?

2% N Join the Revolution

&, L)

ibii" Mission to create Disease-free, medicine-free, and
longevity driven World.

® Patented Science

20+ years of research, 25+ Patents, and Al-powered
health solutions.

Huge Market Demand
I'.ﬂ Addressing India's growing wellness supplement market

4

@

Recurring Revenue

Comprehensive wellness solutions encourage long-term
customer relationships and recurring sales.

E:"

Exclusive Territory

Early access to an expanding nationwide distribution
network.

jo

Complete Business Support

Marketing guidance, app support, and a robust supply
w chain to help you grow.



Unique benefits of
Gplife Wellness Franchise

x, You are positioned as a Health & Wellness
o1 A~ Coach in your network and community, not a
mere Franchise Store Owner

You Get Exclusive, Monopolistic, Scientifically &
02 Precisely Formulated Products in Multiple

,‘ Categories

v The Store offers Clients, Holistic wellness
03 \ Solutions based on genuine health
- & Consultations.

*
04 *4 A Smart Al Powered Gplife Health App which
Al connects them with you digitally at all times

Y I Unmatched Customer Convenience through
05 '.‘ excellent Operational Support

Subsidized Marketing Activities for Community

06 p‘e’ Building Workshops



Franchise Overview

1. STORE CONCEPT

[
Wellness

QQ Personalized nutrition & supplement recommendations

Vg Premium plant-based supplements backed by science

Q@ Subsidized health check-ups for our customers

Expert health coaches for guidance

@ Holistic products for preventive health, fitness & longevity

2. HEALTH COACHING

Our certified health coaches understand your unique needs and work with you every
step of the way to help you achieve lasting wellness.

¢ In-depth health understanding \? Ongoing motivation & support
% Lifestyle & nutrition guidance %‘é Regular follow-ups & adjustments

{®) Goal setting & habit building

3. WELLNESS ECOSYSTEM

Gplife brings together science, technology, coaching and plant-based nutrition to
create a complete wellness ecosystem for you.

Al Health Analysis ----- ~< e Diagnostics & Monitoring

70+ diseases | 250+ biomarkers Regular tracking | Lab tests | Progress insights
Health score | Risk detection

. ... - “~--Education & Community
Scientific Su PP|ementS- -7 Workshops | Webinars | Wellness programs
Plant-based | Standardized ! Empowered community support
Safe | Effective

l
Health Coaching
Expert guidance | Lifestyle
Nutrition | Habits



Your Journey to Owning a
Gplife Wellness Centre

2/
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APPLICATION BY
POTENTIAL INVESTOR

Submit application with basic details,
business background and intent.

APPLICATION REVIEWED
& QUALIFIED

Our team reviews the application, validates
credentials and qualifies the investor.

LOCATION APPROVAL &
FRANCHISE CONFIRMATION

Secure your territory and initiate
the franchise onboarding.

DOCUMENTATION &
FRANCHISE AGREEMENT

Complete documentation and
franchise agreement.

STORE PLANNING &
INTERIOR INITIATION

Plan your store layout and begin
interior fabrication.

INITIAL INVENTORY
DEPLOYMENT

Deploy initial product inventory
for a successful launch.

TRAINING, MARKETING
GUIDANCE & SUPPORT
We provide training, effective guidance

on marketing strategies and activities,
and ongoing support.

INTERIOR COMPLETION &
TECHNOLOGY SETUP

Complete interiors and set up
technology & operational systems.

SOFT LAUNCH &
GRAND OPENING

Soft launch for testing, followed
by grand opening with full support.

PAYMENT

NIL

(No Fee)

PAYMENT

NIL

(No Fee)
PAYMENT
Rs. 1,00,000
(Token Amount)

PAYMENT

Rs. 5,00,000

PAYMENT
8,00,000

(Approx)

PAYMENT

Rs. 9,00,000

PAYMENT

NIL

(No Fee)

PAYMENT
8,50,000

(Approx)

PAYMENT

NIL

(No Fee)

INVESTMENT SUMMARY
PARTICULARS AMOUNT
Token Amount €1,00,000

(Approx.)

Balance €5,00,000
Franchise Fee (Approx.)
Interior Z 8,00,000
Initiation (Approx.)
Interior g 8,50,000
Completion (Approx.)
TOTAL
CAPITAL € 22,50,000
INVESTMENT
Initial Product 29.00,000

Inventory



Franchise financial overview

Particulars Small
Store Carpet Area in Sq. ft 450
INVESTMENT WITH FRANCHISOR

Franchise Fees 6,00,000
STORE INFRA & EQUIPMENT

Furniture Fixtures @3000* / Sq Ft 13,50,000
TV/AC/COMPUTER/LAPTOP/EQUIPMENTS 3,00,000
Total 16,50,000
CAPEX" 22,50,000
Primary product stock 9,00,000

*These rates/sq. ft. for smaller-size stores will be >3,000, based on the area of the store.

Store operational days* 300
Bottles sold per day* 30
Bottles sold per year 9,000
Average price per bottle 1,650
Annual sales revenue 1,48,50,000
Purchases 1,03,95,000
Gross profit @ 30%* 44,55,000
Yearly rent, admin & staff expenses 19,20,000
Sales & marketing expenses 3,60,000
Total operating expenses 22,80,000
Net profit (PBT) 21,75,000
Monthly profit 1,81,250
Net profit (%)* 14.65
CAPEX* 22,50,000

Payback in months 12-18

“The operational days, bottles sold, gross profit, and net profit may change based on the location, area, and territory of the store. The GP & NP also depends on compliance of the store with the franchisor.



Gplife Wellness vs Others

Parameter

Core Philosophy

Scientific Foundation

Research
Publications

Clinical Validation
Plant Research

Patented Innovations

Al Integration

Free Consultation

Formulation
Technology

Chemical-Free
Formulations

Standardized Active
Ingredients

Longevity-Based
Solutions

Shelf Life

Disease-Focused
Wellness

Brand Positioning

Gplife Wellness

Disease prevention, disease
management, longevity, and
personalized wellness

20+ years of continuous research
250+ research articles

10+ clinical trials and
25+ human case studies
450+ medicinal plants
screened

25+ patents

Al-powered assessments
using symptoms, biomarkers,
food habits, and health
goal-based profiling

Health Consultation by a
certified health coach for
personalised recommendations.

Novel phyto formulations, SPB
Technology (Synergistic Phyto
Blend)

Yes

100% standardized active
ingredients

Dedicated longevity-focused
formulations

36 months

Supports preventive health,
chronic conditions, fitness,
anti-aging, sports nutrition,
and longevity

Evidence-driven nutraceutical
platform with personalized health
intelligence

Others

General supplementation,
sports nutrition, or wellness
support

Limited or product-specific
research

Limited publicly associated
research

Limited clinical validation
across product portfolio

Not prominently
disclosed

Few or none highlighted

Generally absent

Generally standardized

products

Primarily synthetic ingredients
or conventional herbal extracts

Not consistently offered

Not consistently standardized

Rarely a core focus

Typically 24 months

Primarily fitness, vitamins, or
general wellness

Product-centric supplement
brands



Gplife’s Value added services

Criteria Amount (Lakhs)
Application Support 1.00
Discount Sharing 2.50
Induction & Yearly Trainings 2.00
Learning Management System 0.50
On-site Support 1.00
Digital Marketing Support 1.00
Business Growth & Entrepreneurship Training 5.00
Product Samples 12.00
Total 25.00

JOIN THE WELLNESS

MOVEMENT

Whether you are an individual seeking better health, planning to
start your entrepreneurial journey, an entrepreneur looking to join
our franchise network, or a partner aiming to contribute to the
global wellnessrevolution, Gplife Wellness Pvt. Ltd. welcomes you.

Together, let's build a healthier, happier, and more empowered Planet



Download the Gplife health app

India’s 1st 360° Internal Health Tracking App
Transforming your life with a True Illness to Wellness journey.

@Track 250+ Biomarkers %ﬁ@ Biological vs. Chronological Age

Al Root Cause Analysis |JV\/©\ Holistic Wellness Monitoring

/[l’
olll Measurable Progress
™

Download App




Live the
“Greatest Possible Life”
with

cpiife I

)| %200

iﬁf

'|.I. -l

Let’sconnect @

For more information, partnership
inquiries, or franchise opportunities,
visit our website or contact us

CORPORATE OFFICE

704, Orbit-1Building, Puna Gam Saroli Road,
Near RRTM Market, Surat, Gujarat 395010

320, 321, 322, Homeland City, Nr. J. H. Ambani School,
Udhna Magdalla Road, Vesu, Surat — 395007

sales@gplifewellness.com | www.gplifewellness.com
Contact : +91 63575 25004
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